
Heart and 
professionalism, 
waiting to get 
married again
The wedding planner Enzo Miccio
tells the experience of the pandemic 
and the need for positivity

The wedding planner sector has 
never stopped working, not even 
under lockdown, despite the 
forced stop to all events. “When 

we talk about weddings, many people 
think of something futile, that can be 
postponed without any problem - says 

Enzo Miccio, wedding & event design-
er, image consultant and creator of a 
collection of wedding dresses and cere-
monies - However, it’s not just a party, 
it’s everything that revolves around, it’s 
80,000 companies, not to mention the 
wounds that often remain in the hearts 

of these girls. In a pandemic year some 
have lost parents, couples have broken 
up and the lack of protocols and per-
spective takes away everyone’s confi-
dence in the future”. Miccio continues 
to give support and especially to plan 
new dates and jokes saying, “My dear 
brides, don’t plan to get married all on 
the same date,a Saturday in June, July 
or September, really chic weddings are 
not done on the weekend but during the 
week”. This is a situation that requires 
great flexibility and preparation, built 
up over 22 years of solid activity. “When 
I started - continues Miccio - no one 
knew who the wedding planner was. 
Now it’s quite natural, but the most 
difficult thing at the beginning was to 
make people understand what the pro-
fessionalism, the skills, the role of the 
wedding consultant were”. We offer an 
all-round support in the organization 
of the event, from the identification of 
the location to the study of spaces, the 
technical-organizational aspects, and 
of course the creative aspects such as 
the dress, the flowers, the cake. “Ele-
gance is a personal attitude, a person 
who knows how to be with others in a 
certain way is elegant: elegance is in 
gestures, in words, in manners, then 
yes, a dress can be worn with elegance, 
without being over the top or tacky”. 
The ability to build a continuous and 
serene relationship with the bride and 
groom and the continuous injection of 
confidence have counted a lot in these 
months. “Establishing a good feeling is 
important - concludes Miccio - I am in 
constant contact with everyone, while 
my experienced organization allows me 
to guarantee that as soon as we have 
the green light, we will achieve the 
wedding of their dreams”. 

“ISOTTA” DRESS FROM THE BRIDAL 
COLLECTION “FOREVER”

ENZO MICCIO
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Unique products 
for an exclusive 
experience
Quality, sustainability and creativity 
These are the ingredients of Capitol’s 
luxury hotel amenities

Luxury hotels and resorts can 
count on Capitol, a partner driv-
en by a true passion for beauty, 
to create exclusive and personal-

ized amenities that will transform their 
guests’ stay into an unforgettable expe-
rience. With thirty years of know-how 
in the sector, handed down from fa-
ther to son, the company led by Fausto 
Arrà looks to the future under the ban-
ner of planning. “My father focused his 
activity on luxury hotels, crossing the 
Italian borders. 
When I joined the company in 2006, I 
continued to pursue this orientation, 
focusing on innovation and expansion 
of the product range as well as on the 
expansion of our presence abroad, par-
ticularly in the United Kingdom”. Now-
adays we design indelible memories for 
guests in cooperation with our clients, 
developing creations with a high lev-
el of uniqueness and personalization”. 

Capitol offers a wide range of products 
ranging from classic bedroom and spa 
slippers to umbrellas, from hangers 
to cotton bags, from cork products to 
giveaways, from small leather goods 
to furniture accessories. Our products 
are above all of high quality - excel-
lent testimonials of Italian creativity. 
“Since 2018, also to meet the needs of 
our customers, we have been creating 
green products to reduce the environ-
mental impact. 
Therefore, we have developed a com-
plete range of plastic-free accessories 
for the bathroom and bedroom using 
bamboo, wood, certified biodegradable 
and compostable materials”. A few ex-
amples? Toothbrushes made of bamboo, 
combs and razors made of wood instead 
of plastic, umbrellas made of water-
proof cotton instead of nylon, slippers 
made of cork, cotton and other natural 
materials. “We took advantage of the 
lockdown periods to improve our com-
munication on all channels - explains 
Raffaella Bombrini, marketing manager 
- from social networks to direct contact 
with hotels, to which we send boxes 
with small samples to let them see for 
themselves the quality of our materi-
als and the originality of our products. 
Online communication is important, 
but we believe that today more than 
ever there is a desire for direct expe-
riences. We believe that tourism will 
experience a small renaissance after 
the crisis linked to the pandemic and 
with its structure of flexible SME, able 
to operate even on small quantities of 
product, Capitol is ready for any new 
challenge”. ECO-FRIENDLY BATHROOM ACCESSORIES AND COMPLEMENTS

RAFFAELLA BOMBRINI AND FAUSTO ARRÀ

ICONIC PRODUCTS
OF CAPITOL 
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